
Home improvement money not JUST for 
AM’s anymore

ONCE UPON A TIME, the FCC only allowed a 
licensee to own one AM and one FM in a market. And 
the local newspaper’s circulation dwarfed Radio’s 
cume.

Fast-forward to today. Now, many cluster’s combined 
cumes out-number the newspaper’s declining circu-
lation. And The Money Pit is VERY combo-sales-
friendly.

Since most Talk stations are AM stations, most 
stations that air The Money Pit Home Improvement 
Radio Show each weekend are AM stations. And 
most of those AMs have FM sister stations, with 
various music formats; and other AM stations, of 
various formats.

All of a cluster’s stations can get the Home Improve-
ment buy, when one station airs The Money Pit Home 
Improvement Radio Show.

How?

Affiliates carrying Leslie and Tom’s long-form show 
also receive their market’s license to air “The Money 
Pit Minute.”

To help combo Sales departments bundle several 
stations, Leslie and Tom format Money Pit Minutes a 
little differently than most other short-form features. 
For starters, there’s NO national spot, and NO 
national sponsor billboard to sell-around.

Your local sponsor “owns” The Money Pit Minute, 
which consists of:

  Tease (5-10 secs) “Hi I’m Leslie Segrete. And I’m Tom 
Kraeutler from The Money Pit. Did you know spending $1 
a month could save you a $1500 home repair? Find out 
how right after this.”

   Spot (30 secs) Insert local commercial.

  Tip (15-20 secs) “Central air conditioners need a clean 
‘evaporator coil’to work efficiently. Changing this $1 filter 
keeps the coil free from dirt and avoids expensive clogs to 
the system which can ruin a compressor and cost up to 
$1500 to repair.

The whole package edits down to a nice tight 60, making 
it a great way to extend a weekend advertiser into your 
weekday rate structure. Run Money Pit Minutes on:

  The station carrying the long-form Money Pit Home Improvement 
Radio Show over the weekend. You’ll expose your client to your whole 
cume, in key dayparts. And those Money Pit Minutes will serve to 
promote The Money Pit Home Improvement Radio Show air on 
weekends.

  Got another AM station? Money Pit Minutes allow you to bundle your  
Adult Standard or All-Sports station into the Home Improvement 
pitch.

  Sister FMs. The Money Pit Minute SOUNDS like an informative feature. 
But it’s really commercial creative. Not just another jingle...it makes 
money! The Money Pit Minute is a spot that will stand-out, and 
advantage it’s sponsor, via:

1. Focused Delivery: The carefully worded tease is an attention-
grabber that mentally tunes-in potential Home Imrovement shoppers.

2. Editorial Seperation: Be honest. How would YOU like to be the 
advertiser who paid for commercial #6 in a stopset? The Money Pit 
Minute puts it’s sponsor’s message in a PROGRAMMING context. Its 
“donut” format makes it more-than-just-another-commercial.

3. Editorial Association: Since the show’s hosts deliver the tips, 
advertisers get opportunities to associate directly with the talent, an 
inferred endorsement that many sponsors �nd attractive.

We produce new Money Pit Minutes on an ongoing basis, 
so your listeners will always be hearing fresh, relevant 
information.

Want locally targeted Money Pit Minutes? CAN-do! If your 
stations are in South Florida, we won’t send you the same 
winter heating tips that we’re sending to our a�liate in 
snowy Kalamazoo.

The Money Pit Minute is market-exclusive, and FREE, when 
you clear the long-form Money Pit Home Improvement 
Radio Show on the weekend. Remember, there’s NO 
national spot, NO national sponsor billboard, and - some-
one in your business department will cheer out loud 
about this - NO a�davits. YOU sell it locally, and YOU keep 
the money.

To hear a sample Money Pit Minute, visit our a�liates-only web page, 
http://www.moneypit.com/backdoor or call A�liate Manager Skip Joeckel at 
1-888-263-1050.



Read what radio stations, sponsors and 
guests have to say about The Money Pit:

“These days, every show must deliver great radio 
and create great revenue.  The Money Pit is the 
perfect tool for both those needs”

Phil Boyce, Program Director, WABC
ABC Radio, VP, News/Talk Programming

“No other syndicated show we work with works 
harder to help us make money.” 

Joe Lembo, Director of Sales, WPRO/Providence, RI

“The Money Pit is an excellent example of the new 
breed of home improvement shows that are 
capable of bringing new audiences to talk stations 
and lots of extra revenue.”
 Michael Harrison, Editor & Publisher, Talkers 

Magazine

“We were about to do what lots of stations do, sell 
brokered time on the weekend. Then we heard 
about The Money Pit, from one of our Citadel 
sister stations. Now, The Money Pit is making us 
money, and not just on the station that carries the 
show. The Money Pit showed us how to get our 
whole cluster on home improvement buys.” 

Bonnie Gomes
General Manager, WXLM, New London, CT

“Going on the air with The Money Pit is always a 
pleasure. I can count on talking content and avoid-
ing banter.” 
 Bob Vila, Home Improvement Television Host

“I've never heard a better home improvement 
program.  The Money Pit proves that it's not just a 
guy thing.  Their on-air conversations sound like 
it's over the backyard fence, and they can fix that, 
too.  And they keep the perspective of home 
improvement at the "have fun" level.  That's impor-
tant to me.” 

David Bernstein, Talk Radio Consultant
Former PD of WOR, New York City and WPRO, Providence

“Consumer home improvement sales have really 
taken off in recent years and The Money Pit has 
done an excellent job of keeping do-it-yourselfers 
and expert enthusiasts informed on the latest 
issues, tips and trends while entertaining them 
along the way.” 

Scott Bannell, Director of Advertising, Stanley Tools

“The Money Pit has great insight into and a keen 
understanding of the home improvement trends 
and products homeowners want.” 
 Frank Rothing, Corporate Advertising Manager
 Ace Hardware Corp., Oak Brook, IL

“The Money Pit is an extremely effective way to 
reach DIY consumers with our story through a 
variety of channels. Hosts Tom Kraeutler and 
Leslie Segrete are very knowledgeable and well 
respected experts who identify home improve-
ment trends and educate consumers with helpful 
tips making them a great fit for our brand.” 

Carl Hedlund
President and CEO, Therma-Tru Doors

“These folks really get it!”
Dick Rakovan, Senior Vice-President/Stations

Radio Advertising Bureau

“The Money Pit is one of the liveliest, most enter-
taining shows I have ever heard -- and it's 
extremely educational too. It offers sound, easy-
to-understand advice about real-world home 
improvement projects, backed by years of "been-
there, done-that" experience. Beyond that, their 
program is just plain fun to listen to!” 

Dan Harrell, Director of Marketing, Zircon Corporation

“We chose The Money Pit for KHNR for two 
reasons. The camaraderie between the hosts is 
perfect.  They're balanced, entertaining and, 
above all, informative.  Secondly, they teach in an 
easygoing manner. It's like getting great advice 
from your neighbor.”
 Michael Shishido, Former Program Director,
 KHNR, Salem Media, Honolulu

“Whenever the products I represent have been 
involved in The Money Pit, I've been impressed 
with the product knowledge they command and 
just how expertly they convey the useful benefits 
and applications for these products to save their 
listeners time and frustration as they undertake 
Home Improvement projects.” 
 Dave Hazelwood, Director of Marketing,
 Ridgid Tool

“America’s best home improvement radio show.”  
Ken and Daria Dolan

Hosts of CNN’s Dolan’s Unscripted and best-selling authors

 




